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Marketers need to steep themselves in data, 
technology and advanced measurement techniques 

to not only stay ahead of competitors but to also drive 

actual, incremental business results for their companies.

By contrast, 
programmatic 

desktop-based video 
ad spending  

will reach
BILLION

$3.73
(eMarketer)

(eMarketer) (Juniper Research)

49%
dropping to

Canadian  
mobile  

display ad  
spending  

via programmatic  
will be expected  

to surge to
in 2017 in 2015

crossing the $1 billion threshold for the first time.

compared to73
54PERCENT

PERCENT

up from around $3.5 billion this year.

which are employed in  
   programmatic advertising  
     to enable more efficient  
      bids in real-time bidding  
     (RTB) networks, are  
   expected to generate around

M
A

CH
IN

E 

LEARNING ALGO
RITH

M
S

in annual 
advertising 
revenue  
by 2021, 

$42
BILLION

http://www.emarketer.com/public_media/docs/eMarketer_Programmatic_Buying_Roundup_2014.pdf
https://www.emarketer.com/Article/More-Than-Two-Thirds-of-US-Digital-Display-Ad-Spending-Programmatic/1013789
http://www.forbes.com/sites/kimberlywhitler/2016/07/10/a-detailed-look-at-how-the-media-planning-landscape-is-changing/#11ee4b9b1d6e
https://www.emarketer.com/Article/More-Than-Two-Thirds-of-US-Digital-Display-Ad-Spending-Programmatic/1013789
http://www.marketingmag.ca/tech/canadian-programmatic-display-advertising-to-top-1-billion-in-2017-emarketer-159177
http://www.mediapost.com/publications/article/284208/machine-learning-taking-over.html

