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US ad dollars will transact
orogrammatically in 2018 retlecting a

20 YOY GROWTH
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In 2018 Programmatic investment on MOBILE

will reach $30 BILLION+ over3X

the amount spent on DESKTOP
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Increased demand for more “native”
experiences will drive PROGRAMMATIC NATIVE

spend, reaching $24 BILLION+ by years

end compared to $13.24 BILLION in 2016

The continued shift in TV viewership toward
“more IP-connected devices will fuel an
increase in US PROGRAMMATIC TV AD SPEND

8%

OVERALL SHARE OF RTB WILL DECREASE TO 42%
“in 2018 as programmatic direct will continue to
- take the majority of programmatic spending
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