How Education Can Address
the Gender Gap in AdTech

Diversity in tech organizations is lacking and we have too few women in the pipeline. Part of the mission of the
New Marketing Institute (NMI) is to encourage more women into tech—here are a few stats and quotes about the
current landscape and how we work to help encourage, develop and champion women in the indust
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Offering more computer science and  Mentoring and coaching through Providing work-life balance to attract
technology courses groups and specialized programs and retain female talent
e Careers workshops with our university e Partnerships with non-profit organizations to * Meeting the learner where they are, providing
partners expand access to our resources a customizable learning experience that
e Cutting-edge curriculum and applied ¢ Partner programs with groups aimed at reaches modern marketing professionals
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There is still a long way to go. But, there is hope; BoardWatch is now reporting
zero all-male boards, down from 21 in 2010. Things are changing already. Our fast-
paced industry is founded on innovation—Ilet's make sure we keep it up!
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